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Fundación Mujer Iglesia responds in an efficient and effective way to 
gender-based violence, a prevalent problem in the Dominican Republic. 
Gender-based violence  is the fourth leading cause of death among women 
in the Dominican Republic. Fu.M.I., which operates entirely through 
the service of Lasallian volunteers, supports women and children who 
are victims of abuse, while providing legal, psychological, and medical 
services  to victims of domestic and sexual violence. Fu.M.I. conducts 
educational programs directed towards families to help eliminate gender-
based  domestic violence. A similar program targets secondary school 

students.

God our Father, we thank you for creating us with love, in your image 
and likeness. Thank you, Father, for women in our life and the countless 

ways we have benefited from their life-giving love and care.
God, you bless women as: mothers, daughters, sisters, wives,

grandmothers, professionals, leaders.  

Open our minds and hearts to value women in our life.  
Help us to appreciate the diverse and unique ways they share their gifts 

and talents with their families, the Church, and the world.
We are sensitive to actions which devalue women, objectifying, 

oppressing and causing violence to them. May we remember, every 
person who comes to this world passes through the mind, heart and 

body of a woman. 

We pray for the ministry Fundación Mujer Iglesia that compassionately 
responds to those situations which cause suffering to women. 

We earnestly ask that this ministry always be a place to welcome, 
comfort and support women and victims of gender-based violence.
Pour out your love in men and women to value and help each other, 
establishing a harmonious relationship, based on love and mutual 

respect.
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Over 14,711 adults and children have benefited from Fu.M.I. 
awareness campaigns which reach over 25,000 people through their 

their social communications campaigns.

                             




